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preface

the first research programme of the school 
of economics and management / Hes (sem) 
has been launched. in this document the 
professors (lectors) of the centre for applied 
Research on economics and management 
(caRem) have laid down their joint vision on 
the research within our school. it provides 
focus on the selected research themes for a 
longer period and it has explicitly been es-
tablished in close consultation with our key 
internal and external stakeholders.

Research is an important focus of attention 
within the Hogeschool van amsterdam 
(Hva) for a number of reasons: innovative 
professionals at Universities of applied 
sciences (in Dutch: HBo) need research skills 
to improve the professional practice. at the 
same time the knowledge within the pro-
gramme remains up-to-date by researching 
trends within the fast developing knowledge 
economy. in addition, existing knowledge 
can be better utilised and applied more inno-
vatively. in short: it is impossible to imagine 
education without research skills, especially 
on the HBo level. 

therefore research and research skills have 
received a lot of attention in our school’s 
educational reform over the past years. We 
strive to enhance and professionalise the 
innovative capabilities of our teachers with 
special research pathways. additionally by 
emphasising research in our education, we 
stimulate the inquisitiveness and urge for 
innovation of students: an important compe-

tence for both entrepreneur and employee. 
and last but not least, the themes in the re-
search programme match perfectly with our 
focal points: internationalisation, entrepre-
neurship, innovation and professionalisation. 
With this research programme we indicate 
which themes are central in our contribution 
to the innovation of and participation in the 
knowledge economy. 

We hope that you find pleasure and inspira-
tion in reading this. 

ineke van der Linden 
Dean of the school of economics and 
management / Hes 
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reached a more mature status as an activity 
which – at least in financial sense – is incor-
porated in the normal HBo budgets. 

the ambitions which the Hogeschool van 
amsterdam has formulated in the field of 
research have been laid down in the institu-
tional plan ‘Learning to excel’. the curricula 
focus explicitly on research and other forms 
of knowledge development in cooperation 
with the professional field. one of the Hva’s 
spearheads for the years to come is know-
ledge development in and with the profes-
sional practice. the Hogeschool strives to be 
a knowledge institution where high quality 
research is carried out. every programme 
plays an active role in research within one’s 
own school. 

the title of the research programme is 
‘Innovation and participation in the 
knowledge economy’. this title reflects 
the central notion that the economy evolves 
in the direction of a knowledge economy, 

with important implications for companies, 
consumers, employees, authorities and 
education. innovation is necessary in order 
to ‘grow in line with’ a competitive world. 
at the same time the knowledge economy 
offers new opportunities to give input to 
innovation. 

through practical research we record relevant 
knowledge and insights and make a contri-
bution to reform in regional organisations. 
Participation of the stakeholders mentioned 
above is essential in doing so. We expressly 
want to involve sem-students in it. We want 
to anticipate on applied research questions 
evoked by the transition to a knowledge 
economy. in that manner the school also 
contributes to the regional economy and we 
bridge the gap between practice and theory 
and between the knowledge institution 
and the business sector. With this approach 
we are in line with a recent analysis of the 
oecD1, that is critical about the role of insti-
tutions for higher education in the region.

1  oecD/imHe (2010), Reviews of Higher education in regional and city Development: amsterdam

Research in the HBo sector is becoming more 
and more significant. there are a number of 
reasons for that: in the first place research 
is an important means to maintain contact 
with the latest developments in science and 
the professional practice. this is essential 
in a time of rapid technological and social 
changes and strong competition on the 
global level. secondly, conducting research 
is becoming an important skill for students 
and teachers. it is a means to adequately 
interpret and analyse new developments in 
a dynamic environment as a foundation for 
good policy. in the third place research is 
required for the continuing reform of edu-
cation. it provides new insights concerning 
competences required for the labour market 
and as such it nurtures the continuing re-
form of education that is required to prepare 
our students for the labour market. Finally, 
research is an important means to structure 
the sorely needed interaction between the 
professional practice and education, and on 
top of that it can make a contribution to the 
regional economy. 

slowly but surely, research is becoming more 
important within the school of economics 
and management / Hes (sem). this becomes 
apparent in various ways: a growing number 
of professorships, more focus on the inte-
gration of research results in education; the 
development of ‘research learning pathways’ 
to teach research skills to students; making 
means available for the professionalisation 
of teachers in the field of research and

facilitating doctoral research. the research 
is embedded in the region through intensive 
cooperation with and commissioned by the 
business sector. the goal of the recently 
founded centre for applied Research on 
economy and management is to expand and 
professionalise research and integrate it opti-
mally in education. 

sem has the ambition to set up its research 
in a programmatic way. the choices in this 
programming have been made to create 
focus and coherence within the research 
themes that stem from the wide range of 
programmes in the school of economics and 
management. a research programme is di-
rective, it enables deepening of knowledge, 
it helps sem to create a more distinct profile 
on these themes and makes us a serious and 
critical partner for issues in the field of eco-
nomics and management. 

research in the hBo sector
Research is a relatively new task in the HBo 
sector. the introduction of the sKo-funds for 
professorships in 2001 was the start of an 
encouragement process for most of the HBo 
institutions, enabling professors and research 
group members to execute research. Previ-
ously, research was carried out mainly on the 
personal initiative of one or more teachers, 
whether or not in consultation with the ma-
nagement. By now HBo institutions have the 
disposal of lump sum funds that enable them 
to initiate their research activities indepen-
dently. as a result, research has, in a sense, 

1. IntrodUctIon



8

ECONOMICS AND MANAGEMENTE

9

2. the knowledge economy

2.1 KnoWLeDge economY: 
QUestions, cHaLLenges anD 
PaRaDoXes
nationally and internationally the knowledge 
economy has been high up on the agenda for 
years. at the european level there is a strong 
dedication to the knowledge economy in or-
der to face global competition. in the treaty of 
Lisbon (2000) the eU-member states agreed 
to increase the expenditure on R&D and in-
novation considerably; also the aim is that at 
least 50% of the labour force has a Bachelor 
or master degree. the underlying thought 
is that europe cannot compete on costs and 
therefore it has to focus on knowledge and 
innovation. these goals reappear in the re-
cently stipulated eU 2020 strategy. also in 
the netherlands the knowledge economy is 
a ‘hot issue’. the government has committed 
to the Lisbon-goals and created an innovation 
platform to draw up and execute a knowledge 
agenda. Regularly the discussion reappears 
on the question where the netherlands stand 
as a knowledge economy and which policy 
should be pursued in order to enhance this 
position. time and again the notion emerges 
in discussions on educational reforms, industry 
and innovation policies. But what is the know-
ledge economy really? What does the know-
ledge economy mean for the business sector, 
for HRm-managers, for education, for the 
labour market and for the amsterdam region? 

Knowledge has always been an important dri-
ving force behind economic development and 
productivity increase, but over the last decades 

its importance has increased. For a long time 
knowledge was of hardly any consequence in 
economic models but that changed when Paul 
Romer introduced his endogenous growth 
theory. this theory holds that to a large extent 
economic growth is determined by the con-
tinuing increase of technological knowledge 
and knowledge in the form of ‘human capital’ 
(Romer, 1990). 

By now the central role of knowledge in eco-
nomic processes is widely recognised and the 
notion ‘knowledge economy’ is used regularly. 
Different definitions circulate, however, each 
emphasizing an other aspect. For Powell (2004) 
the core of the knowledge economy is that 
knowledge development, by the application 
of new information technology and globalisa-
tion, accelerates and that knowledge becomes 
outdated ever faster. He defines knowledge 
economy as “production and services based on 
knowledge intensive activities that contribute 
to an accelerated pace of technological and 
scientific advance as well as equally rapid 
obsolescence” (Powell, 2004). this rapid 
obsolescence results in an innovation rat race 
and increases the importance of investments in 
education and research. not investing means 
lagging behind. the oecD looks at the know-
ledge economy particularly on a macro level 
and opts for a describing definition: knowledge 
economies are “economies directly based on 
production, distribution and use of knowledge 
and information” (oecD, 1996). 

according to the oecD amsterdam suffers 
from the so-called ‘Dutch paradox’: excellent 
research is carried out, but it seldom, if ever, 
results in new products, services or techno-
logies that can make money; too often the 
research ‘has its back to the region’. the 
oecD concludes that a better alignment is 
required between the economic strength of 
amsterdam and the focus of the universities 
and the higher education sector. 

the programme provides focus and direction 
to the school’s research for a longer period; 
it helps the school to create a distinct profile 
for itself, to articulate and select applied 
research questions and it is a guideline for 
new investments in people and competen-
ces. the research programme was realised 
in close cooperation between the professors 
of the school and the members of the sem 
research committee. Besides, the directive 
themes were tested with the board and 
the management team of the school of 
economics and management and with the 
programme managers during a strategic pro-
gress meeting in november 2010. Further-
more a number of important stakeholders in 
the amsterdam region have been consulted 
(such as economic affairs, aim, sme) and 
a number of large companies in the region 
(Flora Holland, ing and cordaan) to find out 
what their research questions and needs are 
and in which manner the research program-
me of sem can contribute to those. the 
input of these stakeholders forms the basic 
principle of this programme. 

the programme consists of four themes, 
which on the one hand are a reflection of 
the research questions from the professional 
field in the amsterdam region, and on the 
other hand they reflect the current activities 
within the professorships and the remaining 
expertise within the school of economics and 
management. the themes of the research 
programme are specifically meant as a first 
step in the vision development on research 
within the school, based on semands, both 
from the professional practice and from the 
educational sector, and assuming an expec-
ted increase in the number of professorships 
in the years to come. 

contents
this document is composed as follows. 
chapter 2 describes the context in which the 
research takes place: fundamental changes 
in economics and management within the 
framework of the knowledge economy. 
the chapter raises a large number of relevant 
applied research questions and research the-
mes and as such accounts for the thematic 
choices. chapter 3 is the core of this docu-
ment. it describes the main direction of the 
research programme and contains further 
details and foundations of the four themes 
on which the research will focus. chapter 4, 
finally, is about the implementation. integra-
tion in education and the relationship with 
the professional practice are central aspects 
here. 
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absolutely unthinkable two decades ago. at 
the same time there is a tendency towards 
homogenisation. influenced by the internati-
onalisation of the economy, regional differen-
ces in fashion and trends decline; shopping 
streets look the same everywhere; architec-
ture and urban development develop along 
global trends and despite the urge to create 
a distinct profile the business centres of cities 
over the world increasingly look more alike. 
this paradox is sometimes described as the 
phenomenon ‘glocal’. a third paradox con-
cerns the appreciation of knowledge. on the 
one hand there is increased recognition for 
knowledge being the key to prosperity and 
many countries and businesses invest a lot 
in knowledge development and education. 
at the same time the social recognition and 
status of education has plummeted over the 
past decades; also there are indications for 
a declining confidence of citizens and con-
sumers in ‘conventional science’ and other 
forms of systematically acquired knowledge. 
examples are the recent crisis as a result of 
the climate report; discussions on the evo-
lution theory; the declining confidence of 
citizens in the conventional, ‘science-based’, 
medicine. as fourth and last paradox we 
mention the ever-growing gap between lite-
rate and illiterate persons. Whereas the focus 
of the knowledge economy is on highly skil-
led people and on research and development, 
it is often forgotten that an increasingly large 
group of people belong to the illiterates. this 
problem does not only occur in the so-called 
developing countries, also in the netherlands 

more than a million people are functionally il-
literate, their reading, writing and sometimes 
arithmetic skills are insufficient to function 
satisfactorily in society. this is not only a 
social problem, but also from an economic 
viewpoint a great deal of potential is wasted. 

2.2 innoVation anD 
PaRticiPation 
the research programme of the centre for 
applied Research on economics and manage-
ment is titled ‘innovation and participation in 
the knowledge economy’. 

the notion innovation refers to the impor-
tance of modernisation within the business 
sector, education, authorities and social orga-
nisations. Rapid technological developments 
offer new chances and require different 
answers. But innovation does not only re-
volve around technology. new organizational 
forms, new treatment methods, new marke-
ting concepts, financing structures or HRm-
practices are just as important.

How do companies and organisations come 
to (organisational) innovations? Which new 
competences and types of leadership are 
required by the knowledge economy and 
what are the implications for learning proces-
ses? What ‘learning environments’ help to 
promote innovation and knowledge sharing 
in the city? 

the notion participation in the title of our 
research programme refers to both people 

the World Bank employs a more normative 
approach and stresses that the knowledge 
economy should effectively contribute to pros-
perity and wellbeing: a knowledge economy is 
an economy “where organizations and people 
acquire, create, disseminate and use know-
ledge more effectively for greater economic 
and social development” (World Bank, 2008). 
Participation in the knowledge economy is 
central here, which is a main point in our re-
search programme as well. 

a shared notion in approaches mentioned 
above is the increased significance of know-
ledge as a production factor, and as main 
source of prosperity. and not only the creation 
of new knowledge (through research and 
development) is important there, but so is 
knowledge sharing, access to knowledge and 
the use of knowledge. 

paradoxes 
the knowledge economy is characterized by 
paradoxes. on the one hand there is an explo-
sion of small-scale activities in the economy: 
the boom of small, flexible businesses which 
are capable of operating successfully, the tur-
bulent growth of independent entrepreneur-
ship; on the other hand we see businesses of 
unprecedented size come into existence – such 
as microsoft and google – with considerable 
market power. another paradox is the combi-
nation of diversity and homogenisation. the 
diversity in the supply of products and services 
has increased considerably because of the 
break down of former state monopolies, the 
deregulation of markets and the rise of new 
technologies. an unprecedented variety of 
service providers in, for instance, telecom, mail 
and parcel delivery, energy and health care 
came into existence, which would have been 
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3. the research programme

3.1 tHe main DiRection anD 
FoUR tHemes
in the research programme ‘innovation and 
participation in the knowledge economy’ 
questions and points of interest mentioned 
above come up for discussion. all questions 
together can be formulated in a central and 
coordinating problem definition: What are 
the consequences of the transition to a know-
ledge economy for organisations, consumers, 
employees and education (especially in the 
amsterdam region) and how do they respond 
to the changes involved in this transition? 

Linked to the mission and ambitions of the 
school we focus on economic-based applied 
research questions and management issues 
that are of interest in the amsterdam region 
and compare these with developments else-
where. 

the research brings relevant changes and 
issues to light, interprets these, researches 
its implications for organisations, employees 
and consumers, and results in applicable 
(policy)advice and recommendations. 

we choose four core themes 
within the school of economics and 
management: 
-innovation of services
-HRm and leadership 
-the economy and management of cities
-internationalisation 

each of the themes holds a strong intrinsic 
link with the specific context in the am-
sterdam region. the content of the themes 
links to the authenticity of this region with 
its strong internationally oriented service 
economy and high level of diversity in the 
labour market, and as such it increases the 
chance of interesting regional embedding of 
the research. also, for each theme applies 
that within the school we have sufficient 
critical mass to present ourselves publicly as 
centre for applied Research and research 
partner. and last but not least, the themes 
contribute to the priorities and mission as 
they are formulated in the school plan ‘Best 
Business school’: entrepreneurship, inter-
nationalisation, innovation, of and for am-
sterdam. a specific type of actor is always 
central in the themes (although of course 
the division is never exclusive). in the first 
theme the central parties are the business 
and the consumer; in the second theme the 
employee and the manager – in relation to 
the organisation –; in the third theme the 
geographical entity is the central ‘unit of 
analysis’ (region, city, district, area). theme 
four is of importance through all the areas 
mentioned. 

in the continuation of this chapter the 
themes will be further specified. 

and organisations. there are many questions 
about the changing relative position of semi- 
and unskilled and highly skilled people in the 
labour market and the position of (labour)
migrants. How to make sure that everyone can 
participate in the knowledge economy? How 
to handle the growing diversity in society and 
organisations? For businesses an important 
theme is how one can absorb new knowledge 
and turn it into new products and practices 
in order to participate in the knowledge eco-

nomy. What are the barriers and bottlenecks 
obstructing many (sme) companies to suc-
cessfully gather new insights and implement 
these effectively in their organisation? 
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strength of the netherlands (Kwakman et 
al., 2010). the innovation platform (2010) 
concludes that an increase of productivity 
through more innovation in the Dutch service 
industries is essential for a stronger internati-
onal competitive position. 

characteristic for the knowledge economy is 
the process of ‘creative destruction’ (schum-
peter, 1942). Knowledge development is 
accelerating, whereas at the same time exis-
ting knowledge rapidly becomes obsolete. 
this makes innovation now, more than in 
the past, of vital importance for every orga-
nisation. Rapid knowledge development also 
results in further specialisation and the need 
for cooperation in order to innovate. new 
collaborations as ‘co-creation’, ‘open inno-
vation’ and ‘crowdsourcing’, are increasingly 
being applied, to combine and make better 
use of scattered specialised knowledge. as 
mentioned earlier, many service industries, 
sme-businesses in particular, find it hard to 
adapt to this rapidly changing environment 
where innovation is a critical survival factor. 
an understanding of the own innovation 
capacity, success and failure factors in the 
innovation process, and customer needs are 
important for the chances of survival of ser-
vice industries in the knowledge economy. 

Until recently the ‘mainstream’ innovation 
research mainly focused on production com-
panies. as the Dutch economy will, to an 
increasing extent, consist of service indus-
tries, consequently there is growing semand 

for scientific research on innovations in the 
service industries (Kwakman et al., 2010). 

Furthermore, various interviews that we 
conducted to acquire input for this research 
programme, semonstrated that, also within 
the amsterdam metropolitan area, there is 
a strong semand for (practice-oriented) re-
search on innovation of services2. 

innovation can be described in general as a 
“multi-stage process whereby organizations 
transform ideas into new/improved products, 
service or processes, in order to advance, 
compete and differentiate themselves suc-
cessfully in their marketplace” (Baregheh 
et al., 2009, p.1334). innovation can be 
further subdivided into two important forms: 
product innovation and process innovation 
(Baregheh et al., 2009). Product innovation 
is understood to mean the successful intro-
duction of new or significant improvements 
on (existing) products. Process innovation 
on the other hand amounts to the success-
ful adoption of new business processes and 
business models aiming at the improvement 
of the competitive position and productivity 
of organisations, among other things. 

so, not only the successful development of 
new products is important for innovation. 
Just as important are the successful deve-
lopment or adoption of new organisational 
forms, methods of treatment, marketing 
concepts, or HRm-practices. an important 
theme for the sme is how new knowledge 

2  the interviews with among others ing, the aim and the economic affairs department of the amsterdam    
municipality semonstrated this. 

tHeme 1: innoVation oF 
seRVices
amsterdam is a true service economy. in 
2009 no less than 90% of all business loca-
tions in the amsterdam municipality were 
part of the service industries (amsterdam 
municipality, 2010). in terms of employ-
ment the percentage of service industries 
in amsterdam in 2009 even amounted to 
93% (amsterdam municipality, 2010). com-
mon service industries in the metropolitan 
agglomeration amsterdam are retail and 
wholesale companies, management consul-
tancies, catering services, legal services and 
health care organisations (cBs, 2010; adap-

tion Hva). compared to other metropolitan 
agglomerations amsterdam is specialised 
in the following service providing sectors: 
media companies, advertising and market 
research agencies, film and tV production, 
art, publishers, land transportation and fi-
nancial services (cBs, 2010; adaption Hva). 

the service industries are not only important 
for amsterdam, but for the Dutch economy 
as a whole. the Dutch service industries for 
instance account for a vast majority of our 
gross Domestic Product and employment. 
Besides, the knowledge intensive services are 
of increasing importance for the competitive 

Organisations 
Amsterdam region

Knowledge 
institutions

Centre for Applied
Research SEM / HvA

- Business sector 
- Non-profit 
- Public sector

- HBO sector 
- Universities
- Centres for Applied Research

- PhD students and teachers 
- Programme managers 
- StudentsIn

te
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figure 1: an outline of the key 
stakeholders involved in the
development of this research 
programme. 
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Furthermore we make a conscious choice for 
a micro approach within these subthemes, 
wherein the innovation process within indi-
vidual service industries is central. after all, 
on the one hand a micro approach links well 
to the goal of the HBo research: to attain, 
through research, workable new insights for 
the professional practice3. on the other hand 
a micro approach enables the integration of 
research on services-innovations during the 
practical training period of HBo-students4. 

the professorship ‘e-commerce’ within 
sem primarily engages in the innovation of 
services on a micro level. Within this profes-
sorship the main point of research is on the 
effects of the internet as a process innova-
tion for sme-businesses and their customers 
(consumers). the success and the evolution 
of online business models and the adop-
tion of social media by sme-businesses and 
consumers are important research themes 
on which this professorship will focus in the 
coming four years. 

3 innovation-research on the meso or macro level does usu-
ally not result in concrete tools for the professional practice. 
4 in september 2010 the professorship Knowledge eco-
nomy of amsterdam started research on services-innovati-
on whereby students commercial economics gather data 
on this subject through an innovation data scan in their 
internship company. 

tHeme 2: HRm anD LeaDeRsHiP
the theme ‘HRm and leadership’ in this 
research programme relates to learning 
abilities of employees, to their knowledge 
development and to the direction in which 
this development goes. if the environment 
provides the opportunities and space, people 
can address their abilities to learn and deve-
lop. therefore a knowledge economy needs 
managers who provide learning opportuni-
ties and guidance. in a knowledge economy 
stakeholders are capable of learning from 
mistakes. in a learning organisation know-
ledge can sink in and develop. 

We approach the theme HRm and leader-
ship from the participation and innovation 
of the knowledge economy: the programme 
is about workplace-learning and official 
trainingt, about the basic qualification 
which is required by the labour market and 
monitoring the qualities of the professio-
nals. the innovation and participation of the 
knowledge economy requires new forms 
of leadership, with leadership concepts of 
sustainability, (international) responsibility, 
transparency and intercultural leadership. 

HRm is a profession that is practised mainly 
on a micro level in companies and institu-
tions. the same applies to management 
although increasingly organisational bounds 
are being exceeded. modern management 
requires the ability to operate efficiently in 
strategic networks. Furthermore successful 
innovations in a knowledge economy often 

can be absorbed and changed into new pro-
ducts and practices so that they can partici-
pate in the knowledge economy. 

the theme ‘innovation of services’ of the 
sem research programme focuses on both 
product and process innovations. the inter-
views that were conducted with the impor-
tant stakeholders in amsterdam contributed 
to the formulation of the specific research 
questions (see appendix 1). 

the subtheme ‘product innovation 
within the service providing sector’ 
includes the following central re-
search questions: 

1.1 How does the product innovation pro-
cess work within the service industries? 
1.2 to what extent does the product innova-
tion process differ between knowledge in-
tensive and less knowledge intensive service 
industries? 
1.3 What are the critical success factors and 
pitfalls of product innovations within the 
service industries? 
1.4 What are the assets and liabilities of the 
development of a product innovation within 
the service industries? 
1.5 Which new services originate from new 
technologies? 
1.6 For which customers (consumers) in par-
ticular is a product innovation interesting (in 
the future)? 

the subtheme ‘process innovation 
within the service providing sector’ 
includes the following central re-
search questions: 

1.7 What are the critical success factors and 
pitfalls of process innovations within the 
service industries? 
1.8 What are the assets and liabilities of 
process innovations within the service indus-
tries? 
1.9 How successful are new business models 
and strategies? 
1.10 What kind of service industries are 
ahead in the adoption of a process innova-
tion and which lag behind? 
1.11 to what extent do new business models 
and strategies of service providers link to the 
needs/the behaviour of the customer (the 
consumer)? 
1.12 Which services become obsolete be-
cause of the rise of new technologies? 

and for both subthemes the 
question: 

1.13 to what extent do Dutch rules and le-
gislation (including the policy on subsidies) 
have a restricting or stimulating effect on 
product and process innovation within the 
service industries? 
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employees should not be unemployed too 
long, they should be enticed to show and 
implement their talent and strength. Without 
proper education, there is no knowledge 
economy and without good healthcare there 
is no vital deployment of employees. Without 
a dynamic labour market there is no inflow 
and circulation of employees. Proper educa-
tion and a dynamic labour market require an 
infrastructure on the urban and regional level 
by means of a conglomeration of companies 
and institutions. the school of economics and 
management is part of the urban environ-
ment and is co-responsible for the standards 
and, as such, the employment participation 
of future (HR)managers. the research ques-
tions that have been formulated go beyond 
the target group ‘highly educated’, but enjoy 
wide support from the programmes. 

the research questions that come 
up for discussion in this context of 
organisations include: 

2.1 Which new semands should be met by 
employees and graduates, with backgrounds 
varying from lower secondary professional 
education to acasemic education? Have 
the employees and alumni in the region 
been sufficiently educated to function in the 
labour market? What kind of professional 
education is required for that purpose? 
2.2 How is the connection between the 
professional education institutions and the 
regional labour market? Where are the bot-
tlenecks? 

2.3 How does the regional and international 
labour market function in amsterdam? 
2.4 Which roles do knowledge institutions 
play in the region for lifelong learning, 
alongside private parties embarking upon 
the professional educational market? 

as participation of all potential 
employees is necessary to keep the 
economy going, we wonder: 

2.5 to what extent does the educational 
sector connect to all groups in the labour 
market? What learning concepts need to be 
developed to enable everyone, the highly 
skilled as well as the semi- and unskilled, to 
participate in the knowledge economy? 
2.6 What are the opportunities for aging 
employees to start a second career? What 
do these opportunities look like for different 
professions? 

For companies and institutions the transition 
of an industrial economy to a knowledge 
economy results in significant shifts. cha-
racteristic for the ‘old’ model of (industrial) 
organisation were vertical integration, hierar-
chic structures, a high level of specialisation 
and fragmentation, segregated men’s and 
women’s work, full-time contracts, high 
union density et cetera. typical for the 
modern organisation is a focus on service, 
network structures (internal and external), 
less hierarchy and more teamwork. many 
organisations have transformed into flexible 
organisations with a ‘hard core’ surrounded 

come about at the cutting edge of organisa-
tions or by an unexpected new combination 
of technologies and competences. and 
when it comes to the modern employee: 
it is no longer common to work a lifetime 
for the same employer, nor to be taken care 
of by the employer. employees, whether or 
not by choice, often hold their career and 
curriculum vitae in their own hands. 

companies and institutions can only function 
if they, also on a macro (for instance urban) 
level have eye for ‘human resources’ and 
‘urban management’. Proper educational 
facilities in the environment (including the 
formulation of the basic qualification) form 
the starting point for further HR-development 
activities within companies and institutions. 
the same applies for good healthcare and 
a dynamic labour market. since groups of 
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When we speak of learning and professiona-
lisation we refer to more than only the trai-
ning activities for employees under 40. We 
also mean the individually keeping up with 
new developments, reflection on the perso-
nal daily practice, sharing knowledge in and 
outside the organisation and the generation 
of new knowledge at the own workplace or 
through carrying out research. a professio-
nal organises his/her own learning, and for 
non-professionals learning results from the 
semands that the organisation makes on its 
employees. Learning and professionalisation 
of non-professionals requires vision and lea-
dership both in and outside the organisation. 
Learning and professionalisation, preferably 
throughout one’s entire career, are the basis 
of a knowledge economy and create a flexi-
ble labour market. Lifelong learning is impor-
tant because one is never done with learning 
and it is a good way to keep people up-to-
date and alert. Lifelong learning does not 
come naturally, however, beside supportive 
preconditions it requires active participation 
of all people involved in organisations and 
institutions. 

we can formulate the above issues 
that are of importance in the orga-
nisations and institutions in amster-
dam and region, as follows: 

2.7 in what way do professionals share 
knowledge with each other in different bran-
ches, whom organises that learning pathway 
and for who, what are the learning needs 

of different groups of employees, how do 
the elderly handle new developments and 
knowledge? 
2.8 Where does lifelong learning lead to? 
What does the career of people who, on the 
face of it, have fewer opportunities look like 
(cordaan)? 
2.9 How can we organise in-house training 
for illiterate employees (Flora Holland)? 
2.10 How do self employed, who are not 
bound to labour organisations, learn 
(Bouwend nederland)? How can their 
knowledge be maintained for the institution/
the organisation and the sector (Bouwend 
nederland/cordaan)? 
2.11 How is learning organised in organi-
sations? What role do formal teams and 
informal communities play in knowledge 
exchange and knowledge sharing? 
2.12 Which new modes of organisation are 
required in a time wherein organisations 
and institutions become larger and larger? 
(cordaan) 
2.13 How can the assets and liabilities of HRD-
policy and of lifelong learning be recorded? 

and, finally, innovation in the knowledge 
economy is also about leaders who are res-
ponsible for its sustainability. 
2.14 What does leadership look like in a 
rapidly changing world? 
2.15 What is ethical and sustainable trade 
understood to mean, not only in the financial 
world, but also in other sectors? 
2.16 is inspirational leadership enough to 
keep the employees inspired? 

by a flexible peel of employees and self-
employed professionals. organisations have 
become interdependent through network 
formation and specialisation. the social role 
of work has changed as well: now there are 
mainly double-income households, fewer 
standard contracts, working from home has 
become common practice and employee 
representation has decreased considerably 
(Rubery 2005). Where the semi- and unskil-
led labourers call for a reliable collective 
labour agreement, the growing number 
of professionals and managers in the new 
economy require training and development 
opportunities, autonomy and independen-
ce. these requirements of professionals and 
managers concerning their work in a know-
ledge economy (also in a time of crisis) seem 
to apply as well to the semi- and unskilled 
staff. But do these unskilled employees still 
in fact exist? the line of reasoning is that a 
great amount of simple work is outsourced 
to low-wage countries. migrants are flown 
in to do the simple work if that is needed. 
Lower-educated people and migrants with 
no optimal command of the language, 
are often given fewer opportunities and 
are more vulnerable in times of economic 
decline. this is a problem in a city such as 
amsterdam. Flora Holland expressed in an 
interview that participation of semi- and 
unskilled workers in particular is important 
for the performance of the organisation. 
they are indispensible in carrying out the 
work, they have their sleeves rolled up and 
carry out functions (like in the health care 

industry) which cannot be outsourced to 
low-wage countries. in the city of amster-
dam the gap between highly skilled and 
semi- and unskilled people is widening in-
creasingly (Pao report 2010).
 
the rise of the knowledge economy comes 
with an increasing individualisation and 
flexibilisation of work. an interesting and 
fairly recent phenomenon is the boom of 
zzp’ers (self-employed persons without 
employees). this development is not always 
advantageous for employers of large 
companies: in hard times it is quite simple 
indeed to terminate contracts, but zzp’ers 
are often well educated employees who are 
then no longer available. in an economy that 
becomes increasingly knowledge intensive, 
well educated employees are scarce, not 
only because their knowledge contributes to 
a heightened productivity but also because 
highly skilled staff makes an employer more 
attractive. social innovations in the cutting 
edge of organisation and environment are 
needed to tackle these issues. 

the multicultural and international labour 
market semands a new attitude from 
employers. it is not only employers that 
semand more entrepreneurial skills from 
their employees, but employees, in their 
turn, semand room to educate themselves, 
to discover their talents and to combine 
work and care. in a knowledge economy, 
remaining up-to-date is a core aspect of most 
jobs, occupations, functions or professions. 



22

ECONOMICS AND MANAGEMENTE

23

tHeme 3: tHe economY anD 
management oF cities

preface 
Within the theme the economy and ma-
nagement of cities, we carry out research 
on the economy of the city, with a specific 
focus on the city of amsterdam. We see 
the city as the ‘environment’ (physically as 
well as socially, politically/administrative 
and economically) in which organisations, 
individuals and institutions operate, where 
innovation takes place and participation is 
essential. the quality of the urban environ-
ment is a key economic success factor and 
therefore the ‘managing’ of the urban envi-
ronment is of vital importance. 

cities are the centre of the knowledge 
economy in the 21st century. after the ur-
ban decline of the 70s and 80s many (not 
all) big cities in europe and the Usa saw 
a strong revival in the 90s. the city gained 
popularity as a residence, first for yuppies 
and young singles and later also for fami-
lies. the growing popularity of cities is most 
visible in the gentrification process, whereby 
old, run-down districts close to the centre 
(such as the amsterdam neighbourhoods 
De Pijp and Jordaan) became popular and 
received a ‘facelift’ as a result of the flood 
of new, well-to-do residents. in reaction to 
the growing semand for high-quality urban 
living, new districts are being erected (such 
as iJburg in amsterdam). 

many cities, including amsterdam, benefit 
considerably from the fast growing service 
industries and the emerging creative indus-
try, growth sectors which traditionally had 
a strong urban character. the internationa-
lisation of the economy also plays into the 
hands of big cites: international accessibility 
(airports, HsL-connections) is of growing im-
portance as a location factor for businesses. 
thanks to the increasing prosperity the city 
also gained importance as a ‘consumption-
economy’. this shows in the development 
of (living)malls and entertainment complexes 
such as around the arena stadium in am-
sterdam south-east. also inner cities make a 
‘comeback’ as consumption locations, with 
a boom in specialist shops, cultural facilities 
and events. the tremendous consumption 
possibilities in a big city have developed into 
a location factor and attract new well-to-do 
residents and knowledge workers. 

challenges
amsterdam seems to benefit from the emer-
ging knowledge economy: the city works as 
a magnet for talent, bubbles with entrepre-
neurship and attracts innovative businesses. 
But there are also many challenges. it is a 
social challenge to enable everyone to have 
a share of the knowledge economy (partici-
pation): many people are on the sideline and 
school dropout is a significant problem. the-
re is considerable economic competition with 
other cities; how can amsterdam continue to 
distinguish itself as an innovative, internatio-
nally oriented knowledge city with a strong 

the theme HRm and leadership is fuelled 
in the first place by two professorships: dif-
ferentiated HRm and new economic leader-
ship. the professorship differentiated HRm 
aims at learning and development issues in 
a dynamic labour market in and outside the 
company’s gate. 

Research is carried out on concrete projects 
as the link between education and the la-
bour market for youngsters, the optimal 
deployment of knowledge and experience of 
elder employees, the mobility of employees 
between organisations and the professionali-
sation of teachers in the educational instituti-
ons of amsterdam. the changing amsterdam 
environment and the diversity of the (poten-
tial) employees are a starting point for every 
project of the professorship. 

the professorship new economic leadership is 
oriented towards a specific part of the com-
mercial service industries. the financial sector 
has a prominent place in the region and in 
the international business world. the recent 
history on the sector’s performance and the 
critical evaluation thereof is important for 
economics students to get a grip on their 
own field of study. the aim of the profes-
sorship is to critically scrutinize the leadership 
in the banking world. sustainable innovation 
and transparent participation in this sector 
are of great importance especially in this day 
and age, and in this sector. 
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3.3 What is the economic impact of (large) 
events that are organised in the city? 
3.4 How can the cultural sector of amster-
dam operate in a more market-oriented 
manner? 
3.5 How do (underprivileged) districts in 
amsterdam develop in an economic sense 
and how can entrepreneurship be promoted 
in these districts? 

Urban management: 

3.6 How can the collaboration between the 
business sector and knowledge institutions 
in the region be better organised with a 
specific focus on acasemic entrepreneur-
ship? 
3.7 How can the private sector be more 
involved in solving urban issues? 
3.8 How can large events in the city be ma-
naged? 
3.9 How can the assets and liabilities of 
large events be calculated? 
3.10 How can new financing instruments be 
deployed effectively for urban projects and 
policy? 

Research in this theme is mainly conducted 
by two professorships: the professorship 
Knowledge economy of amsterdam and the 
professorship to still be established sport 
economics. Wherever possible and useful 
there will be cooperation with other profes-
sorships within the school. 

the theme economy of cities is embed-
ded in the Urban management initiative, 
a Hva-wide educational and research ar-
rangement aiming at metropolitan issues 
and its ‘management’. Urban management 
is a concentration of strengths of different 
schools and disciplines within the Hva and 
strives to do justice to the complexity of ur-
ban issues. the initiative includes a Bachelor 
and master programme and an Urban Lab 
where the research is concentrated. this 
helps to realise the ambition to not only be 
the Hogeschool of amsterdam, but also the 
Hogeschool for amsterdam. the school of 
economics and management provides the 
‘economics and management’ component 
of Urban management. 

innovation-ecosystem? How can the exten-
sive cultural sector (of great importance as a 
location factor) stay on its feet in a time of 
decreasing subsidies? How can big events – 
as for instance the olympics – contribute to 
a sustainable development of the city? also 
there are big spatial issues like restructuring 
(business) districts, facilitating the flexible 
economy (zzp’ers, temporary projects) and a 
large house-building task. 

in our research within this theme we dis-
tinguish between two lines: a) economy of 
cities and b) urban management issues. on 
the subject economy of cities the central 
question is how the economy of the amster-
dam region develops, also in relation to other 
urban regions. With that we look at the 
development of specific growth sectors and 
new industries, the dynamics and redevelop-
ment of certain areas (underprivileged dis-
tricts, or rather ‘spearhead areas’ such as the 
Zuidas or science Park, the redevelopment of 
business locations like in amsterdam south-
east). in this line we also conduct research on 
the economic aspects of the (large) events 
that are organised in the city. 

the research in the second line, urban ma-
nagement issues, is about ‘organising’ the 
city from an economic perspective. the city 
can be seen as an arena wherein different 
parties and interest compete on scarce 
space and means. metropolitan issues – 
such as the redevelopment of areas, the 
combat of school dropout, or stimulation of 

innovation – are complex and always require 
cooperation between the parties involved. 
in many respects the authorities are step-
ping back – recently also forced by the crisis 
– and searching for new alliances with busi-
nesses and social partners. this results in a 
variety of management and control issues, 
not only for authorities but also for housing 
corporations, property developers and so-
cial organisations. new alliances and new 
relations between the public and private 
sector come into being. in this line we want 
to conduct research on the management 
of more economic oriented issues in the 
city. also we want to conduct research on 
the policy instruments that are deployed to 
enhance the economy of the city. 

research questions 
the scope of this theme is large. it is evident 
that, in view of the size of the research 
capacity, it is impossible to research all the 
above mentioned issues exhaustively. this is 
why we choose to focus on a limited num-
ber of concrete questions for the coming 
years. 

economy of cities: 

3.1 What kind of ‘urban environments’ 
have a stimulating effect on innovation and 
how can these kind of environments be 
created? 
3.2 How do new ‘knowledge hubs’ such 
as sciencepark, the Zuidas or the nDsm-
docklands function? 
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tercultural and international composition of 
the economy and population of amsterdam, 
and the consequences for the way in which 
the higher education sector in amsterdam, 
and in particular Universities of applied 
sciences in economics and management, 
bears this aspect in mind. the professional 
field and the society for which the school 
qualifies increasingly become more inter-
cultural and international. this also applies 
to the student and teacher population and 
this generates relevant new knowledge for 
the school. 

the Hogeschool van amsterdam (Hva) has 
chosen internationalisation as one of the 
central spearheads for the coming years 
(Hva, 2007). in the school plan ‘Best Busi-
ness school’ (BBs) the school of economics 
and management of the Hogeschool van 
amsterdam has nominated internationali-
sation before as a specific strategic spear-
head (sem, 2010). the main reason for this 
choice is that both the professional field for 
which the school qualifies as well as rele-
vant new knowledge for the school have a 
pre-eminently international character. 

tHeme 4: 
inteRnationaLisation
internationalisation runs though all themes 
of the Research programme as a guideline. 
the innovation and participation in the know-
ledge economy cannot be seen separately 
from the globalisation of our society and this 
applies to a multicultural and international 
region such as amsterdam in particular. the 
economy of amsterdam distinguishes itself in 
the netherlands for its strong international 
orientation. How can the internationalisa-
tion process of the amsterdam economy be 
characterised, given the important regional 
differences within the globalisation process? 
as a ‘global city’ the city is a junction of in-
ternational networks wherein goods, services 
and knowledge are exchanged. How are 
businesses – not only multinationals – in the 
amsterdam region linked to international net-
works? What opportunities and threats arise? 
What does the internationalisation of the 
economy mean for competences of (future) 
employees? What are the implications for the 
education we offer? 

in a recent analysis the oecD pleads for a 
greater effort to integrate the immigrants in 
amsterdam in education, employment and 
society, and to make amsterdam appealing 
for ‘global talent’ (oecD/imHe, 2010). it 
points out the need for an internationalisa-
tion policy which – with due regard for the 
increasing international competition in edu-
cation and research – links better to the city’s 
international potential and its higher educa-

tion. this can be brought about by broader 
international teaching activities, more foreign 
students and more attention for the diversity 
of the own students and their international 
and intercultural competences. the worldwide 
dimension of the knowledge economy, the 
international positioning of the amsterdam 
region and of the education and research 
within the school, are central in this theme. 

internationalisation of education as preparation 
for the increasing internationalisation of the 
professional field – as a result of that global 
knowledge economy – is scarcely out of the 
egg. Where internationalisation in the nineties 
especially aimed at student exchange and 
recruitment, currently the emphasis is, to an 
increasing extent, on global competition for 
top talent and the development of intercultural 
and international competences which prepare 
students for an increasingly international 
professional practice (see for instance De Wit, 
2010). Professor of global strategy, Panjak 
ghemawat of the iese Business school, states 
that if internationalisation would remain 
restricted to exchange of staff and teachers, 
“We risk becoming a specialized segment of 
the travel and hospitality industry.” He pleads 
for more focus on the internationalisation of 
the curriculum and regional differences within 
the globalisation process (the chronicle of 
Higher education, February 9, 2009). 

therefore the focus of the theme internatio-
nalisation is not only on the globalisation of 
the knowledge economy, but also on the in-
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4. ImplementatIon

the core of the research programme is exe-
cuted in the professorships, by professors, 
teachers and PhD students. content-wise the 
earlier described themes fit well within the 
professorships. also PhD projects for teachers 
are embedded in this research programme. 
students can be involved in different ways in 
the execution: for instance through the inte-
gration of final projects in the professorships, 
research assistance or honours programmes. 

at the implementation of the research 
programme two starting points are of im-
portance: 1) the research in the school 
of economics and management concerns 
practice-based research, which implies close 
dialogue with the professional practice and 
2) the research will be interrelated as much 
as possible with education. in paragraph 
4.1.and 4.2 these starting points are further 
specified. also questions are formulated 
which we will have to answer in a practical 
sense within the school in the coming years. 
Finally paragraph 4.3 examines the role of 
the research programme as a touchstone for 
investments in research that will take place in 
the coming years. 

4.1 tHe PRoFessionaL PRactice
For all the research applies that the program-
ming as well as the execution and dissemina-
tion have a strong relationship with the pro-
fessional field5. the ambition of the school is 
to do practice-based research; the research 
results in applicable (policy) advice and re-
commendations for businesses, authorities or 

other organisations (see chapter 3). this im-
plies that the research questions come about 
in consultation with the relevant professional 
practice. in some cases the professional prac-
tice can be actively involved in the execution 
of research (such as in action research and 
research design) but this is not necessarily 
always the case (describing research, evalua-
tion research, etcetera). Research generates 
new knowledge which is relevant for the 
professional practice. at the same time, by 
doing research, new professional practices 
are documented and analysed. 

4.2 ReLationsHiP WitH 
eDUcation 
the link between research and education is 
essential. in the coming years we will search 
intensively for manners and structures to put 
this into practice. 

through the research groups of the profes-
sorship a direct link can be brought about 
between research and education in the Ba-
chelor phase. teachers in the research group 
have a key role in the ‘transfer’ of research in 
the direction of the curricula. in what shape 
or form still remains to be seen. How can 
students participate in professorships? How 
can thesis subjects be linked to the research 
programme? How can research learning 
pathways be developed and where can links 
with the research programme be realised, 
with due regard for the thematic focus in the 
programme and the restricted capacity of the 
centre for applied Research? 

5  the professional practice has been explicitly involved in the development of this research programme.    
see appendix 1. 

internationalisation is an important theme 
within the sem research programme, which 
does not only play a key role and is related to 
all other themes, but also has a dimension of 
its own. 

research questions related to this 
are: 

4.1 Which processes and developments 
have an impact on the globalisation of the 
knowledge economy and how does the 
semand from the professional field translate 
into education and research from sem? 
4.2 How does the internationalisation of the 
amsterdam economy develop (case studies 
specific sectors; research amongst expats; 
location factors; starters in the international 
economy)? 
4.3 in what way can the amsterdam region 
and in particular the Hva and sem, link to 
and position itself in the global competition 
for top talent? 
4.4 How does the professional field look 
at the international and intercultural com-
petences of the school’s graduates and 
what improvements can be realised there? 
in which manner do the different sem-
programmes integrate this in the curriculum 
and how does it respond with respect to the 
requirements of the amsterdam economy 
and the professional field? What effect does 
this have on the intercultural and internati-
onal competencies of students and teachers 
and how do the programmes assess their 
effectiveness? 

4.5 Which internationalisation trends are 
important for the amsterdam economy and 
how can the city respond? 
4.6 What impact do explorations of interna-
tional markets have and how do they influ-
ence the economy of amsterdam? 

the existence of a professorship ‘internati-
onalisation of education’ at the school is an 
important basis to address these questions 
and for the implementation of the theme. 
the realisation of a professorship ‘internatio-
nal Business’ for further development of this 
theme is to be expected. Besides, as menti-
oned earlier, there is a close interface with 
the other professorships. 
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this contributes as well to the ambition of 
the school to root the research lines more 
firmly in the curricula. an adequate align-
ment between the centre for applied Re-
search and the programmes is of vital im-
portance here. the profiling of the research, 
as suggested in this document, is expressly 
linked to the development of trendsetting 
and exceptional educational products, 
such as (pre)master programmes and 
Honours programmes. in this way the 
research profiling can serve as a driver for 
new spearheads in education. What this will 
look like in practice will further crystallize in 
cooperation with the parties involved. the 
starting point is that the school’s Honours and 
master programmes will be explicitly linked to 
(and fuelled by) the research programme. 

it is of importance to state that currently 
the relative size of the centre for applied 
Research in our school is (very) small, with six 
professorships in 2011 on 15,000 students 

and a large number of different programmes. 
therefore it is evident that the impact of the 
research on education should not be overes-
timated. considerably larger investments are 
required for a substantial research orientation 
within our school. 

International 
For each of the research themes the school 
also has the ambition to engage in interna-
tional cooperation with partner universities 
or research groups. that enhances the ef-
fect of the research profile and offers many 
opportunities for content-based exchanges 
of researchers and students; it can form an 
important basis for international research 
subsidies. 

relationship with the centres for 
applied research
Where possible and desirable we seek alli-
ance with research groups and themes of 
the Uva and other knowledge institutions in 

Research results in deepening the substan-
tive knowledge of the different subsectors 
in which the school of economics and 
management is active. ideally this new 
knowledge reappears in the curricula of the 
programmes and as such it will benefit the 
quality of education. in practice knowledge 
sharing turns out to be not all that simple. 
a core question for the coming years is 
how the link between research and educa-
tion within the school can be best brought 
about. 

there are also big challenges in the field of 
professionalisation of teachers in research 
skills. the ambition of the school is to enhan-
ce the quality and quantity of its research. 
What does this mean for the schooling of 
teachers and for personnel management? 
in the coming years the centre for applied 
Research will offer training on research skills 
for teachers, in order to improve the research 
competences of the teaching staff. also, in 
the recruitment and selection of new teachers 
there will be more focus on research skills. 

Programme

Themes 

Projects

Masters and
Bachelors

Int. partners

Innovation and participation in the Knowledge economy

Excellence programmes and courses

(pre)Master programmes

...

Services-innovation HRM & 
Leadership

Urban 
Management

Master Urban Management

Internationalisation  

Professorships: 
E-Commerce 

Professorships: 
Differentiated HRM 
(New economic 
leadership) 

Professorships: 
KE of Amsterdam 
(Sport Economics) 

Professorships: 
Internationalisation

figure 2: how the themes of 
the research programme relate 
to education. 
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appendIX 1 
inteRVieWs WitH staKeHoLDeRs 
in tHe citY oF amsteRDam

amsterdam, but in principle the research pro-
gramme of [the centre for applied Research]
sem is completely independent. information 
exchange and knowledge sharing with the 
knowledge centres in amsterdam is a princi-
pal aim of research in the HBo sector. 

4.3 ReseaRcH PRogRamme as 
toUcHstone
in the research policy for the coming years 
the research programme will function as a 
touchstone for many decisions regarding 
research taken by the school. this applies to 
the following aspects: 
-  Recruitment of new professors: the research 

programming as sketched above is a touch-
stone for new professorships. applications 
for new professorships will be assessed ac-
cordingly by the research committee. impor-
tant assessment criteria are here: 1) Does the 
new professorship match the research profile 
and 2) How is the professorship linked to 
one of the three programme clusters; pre-
ferably all three clusters are ‘serviced’ equally. 

-  Doctoral research: new doctoral research, 
as far as it is financially supported by sem/
Hva in the framework of co-financing PhD 
projects for teachers, should fit as much 
as possible in the research programme as 
implemented within the professorships and 
the research committee will assess new ap-
plications accordingly. 

-  Raising external means: the programme is a 
fundamental touchstone for the application 
of contract research, RaaK-applications or 
other research subsidies. 

-  engaging in strategic partnerships with 
other knowledge institutions in the nether-
lands and abroad. 

the research programme sets the course for 
all the research and policy within the cen-
tre for applied Research. it offers a broad 
perspective to contribute, together with our 
internal and external partners, to the deve-
lopments in the current knowledge economy. 
the choice for four themes in the research 
programme offers room for both research 
within those separate themes and for theme 
coordinating research, which enhances and 
confirms the connection between seemingly 
different subjects. 

Joke van antwerpen, general manager 
amsterdamse innovation motor (aim) 

marcel Peek, Head of sectors, sme and 
Regions, ing bank, economic department 

martijn van Vliet, Head of economic affairs 
amsterdam municipality 

martine Vos, manager HRm-development 
Flora Holland 

matthé Ribbens, general manager sme 
amsterdam 

menno van Leeuwen, management 
consultant cordaan 
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appendIX 2
ReFeRences 

appendIX 3
List oF aBBReViations

sem  school of economics and management / Hes 
HBo  Hoger Beroeps onderwijs: Universities of applied sciences
aim  amsterdam innovation motor 
sme  small to medium-sized enterprises
RaaK  Regional attention and action for Knowledge circulation
R&D  research and development 
eU  european Union 
oecD  organisation for economic cooperation and Development (oecD) 
ZZP  zelfstandige zonder personeel: self-employed person without employees 

(Powell, 2004). 
Leren excelleren 
(Romer, 1990). 
oecD, 1996 
World Bank, 2008 

Baregheh, a., Rowley, J., sambrook, 
s. (2009), towards a multidisciplinary 
definition of innovation, management 
Decision, 47 (8), pp. 1323-1339. 

cBs (2010), statline, 
statline.cbs.nl 

amsterdam municipality (2010), amsterdam 
in cijfers, www.os.amsterdam.nl/feitenencij-
fers/amsterdamincijfers2009 

innovationplatform (2010), the netherlands 
2020: terug in de top 5, Den Haag: 
innovationplatform. www.innovationplat-
form. 
nl/pers/persberichten2010/the nether-
lands2020.pdf 

Kwakman, F., nieuwenhuis, B., segers, 
J., spaargaren, F., tellegen, J.W. 
(2010), Reinventing service innovation; 
‘Discussienotitie over nieuw beleid voor 
Diensteninnovatie  in nederland’, 
almere: exser. 
www.innovationplatform.nl/pers/ 
persberichten2010/0097%20inP_bijlage_ 
diensten%5B1%5D.pdf 

schumpeter, J., (1942), capitalism, socialism, 
and Democracy, allen and Unwin, London. 

Rubery, 2005 
Pao rapportage 2010 

De Wit, H. (2010). internationalisation, 
teaching and Learning and strategic 
Partnerships. in Fran Waugh and Lindsey 
napier (eds.), internationalising Learning 
and teaching in academic settings. 
engagement, collaboration and 
sustainability. the University of sydney. 

Domeinplan economics and management 
(2007). De Best Business school. 

Hogeschool van amsterdam (2010). 
strategisch Beleidsplan internationalisering 
2010-2014. 

oecD/imHe (2010), Reviews of Higher 
education in regional and city Development: 
amsterdam 

Katherine mangan. (2009). For business 
schools, the World may not be so flat after 
all. the chronicle of Higher education, 
February 9, 2009 
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