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WHAT MODALITIES?

BUSINESS MODELS

PUBLIC SPACE 
PLANNING

WHICH PROVIDERS?

LEGAL PROCEDURES

CHARGING 
INFRASTRUCTURE

WHICH LOCATIONS?

DIGITAL ACCESSIBILITY

BEHAVIOUR CHANGE?
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CARBON NEUTRAL CITIES

AIM



AUAS | Psychology for Sustainable CitiesAUAS | Psychology for Sustainable Cities

An eHUB is an intervention to change 
travel behaviour
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Who needs to change?
What behaviour needs to change?
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What we don’t want: dirty trips

car  use

car ownership

x
x
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What we do want: active & clean trips 
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If that is your aim, 
are eHUBs the right solution?
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Shared mobility: what does it replace?

car use active rides Public Transport

Early users people without cars?
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Target group

CAR OWNERS
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CAR
• Status quo
• Fits needs 

and goals 
• Habit
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Trying out electric shared modalities from 
eHUBs by car owners
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Aim of this behavioural research:

• Understanding what motivates car owners 
to try out eHUBs.

• Gaining insights for the development of 
behavioral change interventions.

Trying out electric shared modalities from 
eHUBs by car owners 
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Aim of this behavioural research:

• Understanding what motivates car owners 
to try out eHUBs.

• Gaining insights for the development of 
behavioural change interventions. 

Trying out electric shared modalities from 
eHUBs by car owners 
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Trying out electric 
shared mobility
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Opportunity
- Social environment

- Descriptive norm
- Injunctive norm

- Accessibility shared mobility
- Physical environment

Trying out electric 
shared mobility

Capacity
- Knowledge about opportunity to try out electric shared 

mobility

Motivation
- Self-efficacy
- Perceived use of trying electric shared mobility

- Hedonic motives
- Gain motives (i.e., practical, financial)
- Normative motives (e.g., status, environmental ideals)

- Trust providers electric shared mobility 
- Habits

COM-B Model (Michie, 2011)
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249 car owners Leuven
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Would you try out an electric vehicle from an eHUB 
in the coming month?
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WHY DO OR DON’T CAR OWNERS WANT TO 
TRY OUT eHUBs?

What do they say themselves?
What does the data say?
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Open-ended question: 
What would be your main reason not

to try out the eHUB?
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WHY DO OR DON’T CAR OWNERS WANT TO 
TRY OUT eHUBs?

What do they say themselves?
What does the data say?
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Behavioural determinants
Amsterdam0,69***

0,19***

Perceived usefulness
Seeing the benefits.

Previous use of shared mobility
Have you ever used shared mobility before?

Familiarity with shared mobility
I know what the concept of shared mobility means. 0,01*

Note. *p < .05, **p < .01, ***p < .01

EXPLAINED VARIANCE R2 = .477

Intention to 
try electric 

shared 
mobility
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Intention to 
try electric 

shared 
mobility

Behavioural determinants
Leuven0,62***

0,19**

-0,17**

Perceived usefulness
Seeing the benefits.

Pro-environmental attitudes
The degree to which one values a clean 
environment/ sees oneself as environmentally 
conscious / tries to reduce one’s environmental 
footprint.

Age

EXPLAINED VARIANCE R2 = .480

Note. *p < .05, **p < .01, ***p < .01
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Gain goal 

Is focused on maintaining and increasing personal resources (e.g., money, status). 

E.g., I get something out of it.

Hedonic goal

Is aimed at improving how one feels (e.g., pleasure/comfort).

E.g., it feels good to me.

Normative goal 

Is focused on acting in line with (personal) values. 

E.g., it benefits the society.

Perceived usefulness
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…uitproberen is leuk om te doen.

…uitproberen past bij mijn normen en 
waarden.

…lijkt me financieel aantrekkelijker 
van een eigen auto/fiets in bezit. 

Amsterdam

Leuven

Percentage deelnemers dat het eens was met de stellingen 

(Trying) electric shared mobility from eHUBs

Perceived usefulness

…seems financially more attractive 
than owning a car/bike.

…fits my (personal) values and 
norms.

…is fun.

Percentage of respondents that agreed with the statement



AUAS | Psychology for Sustainable Cities

Recommendations
How to encourage car owners to try out 

electric shared mobility



AUAS | Psychology for Sustainable CitiesAUAS | Psychology for Sustainable Cities

Recommendation 1: address the attentional bias

Most car owners, 70%, see no need for trying it out as they 
already have a vehicle.

Car owners are largely satisfied with their own car, so they 
automatically filter out messages about alternative travel 
modes (attentional bias).

In communications, address the attentional bias to be able to 
actually reach car owners. 
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Recommendation 2: emphasize benefits

Finding: perceived usefulness is the most important 
determinant.

Emphasize in communications the benefits of (trying out) 
shared mobility.

The three different goals (gain, hedonic and normative) are 
strongly positively related. In a campaign, all three goals 
may/can be touched upon.
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Recommendation 2: emphasize benefits

Finding: perceived usefulness is the most important 
determinant.

Emphasize in communications the benefits of (trying out) 
shared mobility.

The three different goals (gain, hedonic and normative) have a 
strong positive association with each other. In a campaign, all 
three goals can be addressed.
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Gain goal: financial aspect

• Offer discounts for trying out shared mobility.

• Increase the understanding of financial benefits of eHUBs compared 
to a private car. 

• Particularly relevant for groups with limited use of their private car.

• Note: financial motives are diffuse. People sometimes still choose the 
comfort of a private car even though it is more expensive.
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Gain goal: practical aspect

• Reduce hassle: ensure that trying out shared mobility is as easy and 
enjoyable as possible. 

• Emphasize benefits of trying out: gaining experience with electric 
mobility, learning how it works etc.

• Emphasize practical advantages of long-term use of eHUBs: 
unburdening of tasks related to car ownership, flexibility, vehicle that 
fits your needs etc.
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Hedonic and normative goals

• Ensure that trying out shared mobility is a fun and pleasant 
experience.

• Emphasizing the green framing of eHUBs creates positive 
associations.
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Recommendation 3: change the environment

Provide an environment that makes car use and car ownership 
less attractive, 

thereby changing cost-benefit analyses of eHUBs vs own car.

(Systematic) reviews on low-carbon mode adoption: it is 
primarily infrastructure that determines mobility mode 
choice, not individual or social characteristics.
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Recommendation 3: change the environment

Provide an environment that makes car use and car ownership 
less attractive, 

thereby changing cost-benefit analyses of eHUBs vs own car.

Systematic review of reviews on low-carbon mode adoption: it 
is primarily infrastructure that determines mobility mode 
choice, not individual or social characteristics.
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Most important take-aways

• Shared mobility doesn’t necessarily lead to carbon neutral cities
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• Shared mobility doesn’t necessarily lead to carbon neutral cities

• If you want to have impact, car owners need to change their 
behaviour…

• …who are mostly satisfied with their car use
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Most important take-aways

• Shared mobility doesn’t necessarily lead to carbon neutral cities

• If you want to have impact, car owners need to change their 
behaviour…

• …who are mostly satisfied with their car use

• It take extra efforts to get this group on board.
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Specially for
Leuven

For a quick uptake, target the 
following two groups of car owners:

Younger car owners

Car owners with high pro-
environmental attitudes
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Specially for
Amsterdam 

Two other determinants that are associated 
with willingness to try out shared mobility 
in Amsterdam:

• Previous use of shared mobility

• Familiarity with the concept

(Practical) knowledge supports willingness 
to try, so:

→ provide information

→ invest in trial opportunities
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End of presentation 24th of February 2021
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Additional data and recommendations 
perceived usefulness
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Perceived usefulness

Behavioural
determinants

Amsterdam

0,31***

0,26***

0,22***

Injunctive norms
Perception that immediate environment has a positive view of 
trying out eHUBs.

Trust in the solution (response efficacy)
If many Amsterdammers get rid of their private cars and switch 
to electric shared mobility, it will solve several problems.

Trust in mobility providers
Service, quality, privacy

Self-efficacy
How difficult or easy it would be for you to...

Multimodal traveling
Use of different modes of mobility across and during 
trips

0,16***

0,14**

Note. *p < .05, **p < .01, ***p < .01

EXPLAINED VARIANCE R2 = .512
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Perceived usefulness

Behavioural
determinants

Leuven
0,351***

0,21**

Injunctive norms
Perception that immediate environment has a positive view of 
trying out eHUBs.

Trust in the solution (response efficacy)
If many citizens in Leuven get rid of their private cars and switch 
to electric shared mobility, it will solve several problems.

Trust in mobility providers
Service, quality, privacy

0,26***

EXPLAINED VARIANCE R2 = .446

Note. *p < .05, **p < .01, ***p < .01
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Most of the people in my immediate 
environment..

Injunctive norms
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…staan heel positief tegenover het 
uitproberen van elektrisch deelvervoer 

…zouden het waarderen wanneer ik 
elektrisch deelvervoer zou uitproberen

…maken gebruik van elektrisch deelvervoer

…hebben elektrisch deelvervoer al eens 
uitgeprobeerd

Amsterdam

Leuven

Percentage deelnemers dat het eens was met de stellingen 

Most people in my immediate environment..

Injunctive norms

…would appreciate it if I tried electric 
shared mobility.

…have a positive attitude towards 
trying electric shared mobility.

Percentage of respondents that agreed with the statement
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Most people in my immediate environment..

Descriptive norms

…have tried electric shared mobility 
before.

…use electric shared mobility.

Percentage of respondents that agreed with the statement
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If many citizens get rid of their private cars and 
switch to electric shared mobility...

Trust in the solution (response – efficacy)
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…leidt dit tot meer rommel in de publieke 
ruimte.

…leidt dat tot minder verkeersopstoppingen 
en files rondom de stad

…helpt dit om klimaatverandering tegen te 
gaan.

…leidt dat tot schonere lucht.

Amsterdam

Leuven

….the air will be cleaner.

… it will help to combat climate change.

….there will be less traffic congestion and jams in 
the city.  

…there will be more mess in the public space.

Percentage deelnemers dat het eens was met de stellingen 

If many citizens get rid of their private cars and 
switch to electric shared mobility…

Trust in the solution (response – efficacy)

Percentage of respondents that agreed with the statement
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I trust that… 

Trust in shared mobility providers
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...de aanbieders van elektrisch deelvervoer
goede service bieden.

...in het mobipunt/ de eHUB voertuigen van
goede kwaliteit staan.

…de aanbieders van elektrisch deelvervoer 
goed met mijn privacy omgaan.

Amsterdam

Leuven

Percentage deelnemers dat het eens was met de stellingen 

I trust that…

Trust in shared mobility providers

…the mobility providers handle my 
personal information well.

…the vehicles in the mobipoints/eHUB are 
of good quality.

… the mobility providers offers a good 
service.

Percentage of respondents that agreed with the statement
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Recommendations
How you can influence perceptions of 

perceived usefulness
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Injunctive norms

Finding: Car owners who subscribe to the injunctive norm are 
more likely to see the benefits of trying out electric shared 
mobility.

➢ Emphasize the injunctive norm in your communications 
(e.g., many people think eHUBs are important/good for the 
city). 
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Trust in the solution

Finding: car owners who see electric shared mobility as a 
(partial) solution to problems in the city tend to be more 
aware of the benefits of trying it out. 

➢ Emphasize the advantages of eHUBS/electric shared 
mobility for the city (e.g., clean air, more space, better for 
the environment, less congestions).
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Trust in mobility providers

Finding: Car owners who have more trust are more likely to 
see benefits of trying out electric shared mobility.

➢ Emphasize in communications the quality of the vehicles, 
the service and particularly the privacy policies. 

➢ Credible source: Use a communication source that people 
trust, such as a fellow citizen or the municipality.
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Specially for
Amsterdam

Finding: Car owners that have more trust in 
their own capabilities (i.e., self-efficacy) are 
more likely to see the benefits of trying out 
electric shared mobility.

➢ Provide support for developing this 
capacity through good and clear 
instructions.

➢Communicate how easy it is to use/try it 
out. 

➢Offer assisted try-outs.
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Specially for
Amsterdam

Finding: multimodal travelers are more 
likely to see the benefits of trying out 
electric shared mobility.

This subgroup of car owners can be 
addressed by showing examples of how to 
make electric shared mobility part of 
multimodal travelling.
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Additional information
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Overview of survey findings

Descriptives
• Survey respondents

• Ownership and usage

• (Practical) knowledge about 
electric shared mobility

• Intention to try it out

• Reasons to try it out

• Opinions on electric shared 
mobility

• Trust in own capability

• Social environment

• Trust in the quality of the mobility 
providers

• Trust that electric shared mobility 
is part of the solution

• Worries about the climate and 
pro-environmental attitudes
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RESPONDENTS
AMSTERDAM  N= 549 LEUVEN  N= 254
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OWNERSHIP AND USAGE

AMSTERDAM
About a third of car owners use a car four or 
more times a week. One in five considers 
themselves as a car driver. Half see themselves as 
using the same mode of mobility most to all of 
the time. 

89% has a private car and 12% a company car.

Car use:                                                                                        
34% uses a car 4x a week to daily                                                          
50% 1 to 3x a week                                                             
15% monthly or less

Car owners see themselves as:                                                                 
21% as car driver                                                                           
32% as versatile user (of various means of mobility)    
37% as cyclist

LEUVEN
About half of the car owners use a car four our 
more times a week and consider themselves as a 
car driver. More than half see themselves as using 
the same mode of mobility most to all of the time.

87% has a private car and 13% a company car.

Car use:
55% uses a car 4x a week to daily 
38% 1 to 3x a week 
6% monthly or less

Car owners see themselves as:
47% as car driver 
22% as versatile user (of various means of mobility) 
18 % as cyclist
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Overview of survey findings

Descriptives
• Survey respondents

• Ownership and usage

• (Practical) knowledge about 
electric shared mobility

• Intention to try it out

• Reasons to try it out

• Opinions on electric shared 
mobility

• Trust in own capability

• Social environment

• Trust in the quality of the mobility 
providers

• Trust that electric shared mobility 
is part of the solution

• Worries about the climate and 
pro-environmental attitudes
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(PRACTICAL) KNOWLEDGE ABOUT ELECTRIC 
SHARED mobility

AMSTERDAM
More than two thirds are familiar with what 
shared mobility means. Practical experience with 
shared mobility (40%) is higher than in Leuven, but 
still much lower than familiarity with the concept 
as such. 

27% of car owners indicate that they do not know 
enough about trying out electric shared mobility 
to do so.

LEUVEN
Most (65%) are familiar with the concept of shared 
mobility. Practical experience is lacking for 83% of 
people.

40% of car owners indicate that they do not know 
enough about trying out electric shared mobility to 
do so.

In general, most are familiar with the concept of electric shared mobility. Fewer people have actual 
experience with using it. Some indicate not knowing whether electric shared mobility is "well 
organized". For some, lacking knowledge is a reason not to try electric shared mobility. 
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…I do not know whether it is well 
organized.
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Regarding the trying of electric shared mobility…

Percentage of respondents that agreed with the statement 
– scores 5,6 and 7 on a scale from 1 to 7
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Percentage of responses

Regarding electric vehicles from eHUB/mobipoints, I do not 
know how difficult or easy it is… 

…to reserve them.

…to start them.
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Overview of survey findings

Descriptives
• Survey respondents
• Ownership and usage
• (Practical) knowledge about 

electric shared mobility
• Intention to try it out
• Reasons to try it out
• Opinions on electric shared 

mobility

• Trust in own capability
• Social environment
• Trust in the quality of the 

mobility providers
• Trust that electric shared 

mobility is part of the solution
• Worries about the climate and 

pro-environmental attitudes
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INTENTION TO TRY IT

AMSTERDAM
Score for trying out eHUB: 6.5                                        
57% give a sore of 7 or higher.

38% of car owners mainly want to try out the electric 
car. 

26% do not want to try out anything.

A quarter (27%) would like to try the eHUB to drive to 
friends or family and another quarter (26%) would also 
try the eHUB to drive around without a set destination.

LEUVEN
Score for trying out mobipoints: 6,3
50% give a sore of 7 or higher.

44% of car owners mainly want to try out the electric 
car. 

17% do not want to try out anything.

Many would try the mobipoints to run errands (38%) 
or to drive around without a set destination (36%).

Respondents think that eHUBs/Mobipoint are a valuable addition to their city. Trying them out gets a 
satisfactory grade, on average. One fifth (21%-22%) plan to actually try out a vehicle from an 
ehub/Mobipoint in the next month. Discounts on journey rates would encourage more people to try it 
out. In fact, if there were a discount, more people would plan to try out a vehicle than without a 
discount. People are particularly interested in trying out an electric car. The kind of ride for which vehicles 
would be used varies. 
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For which kind of ride would you try it?
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Overview of survey findings

Descriptives
• Survey respondents

• Ownership and usage

• (Practical) knowledge about 
electric shared mobility

• Intention to try it out

• Reasons to try it out

• Opinions on electric shared 
mobility

• Trust in own capability

• Social environment

• Trust in the quality of the mobility 
providers

• Trust that electric shared mobility 
is part of the solution

• Worries about the climate and 
pro-environmental attitudes
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Most important reasons for not trying out the eHUB

AMSTERDAM
For 33%, the main reason for not trying out the eHUB is 
that they do not think it would be necessary. For 21%, 
costs are the main barrier. 

Hassle (9%) and depending (8%) on shared service for 
mobility are also cited as main reasons.

68% do not expect to save time when trying it out.

Another objection is concern for safety. 42% would not 
try it out because of hygiene concerns related to 
corona.

LEUVEN
For 18%, the main reason for not trying out the 
mobipoints is that they do not think it's necessary. For 
17%, costs are the main barrier. 

Hassle (12%) and depending (10%) on shared service for 
mobility are also mentioned as main reasons.

59% do not expect to save time when trying it out.

Another objection is concern for safety. 61% would not try 
it out because of hygiene concerns related to corona.

In the survey, 70% indicated that trying out electric shared mobility is not interesting for them because they 
already have their own means of mobility. The objections people mention in the open question can be 
grouped into two themes: avoiding unpleasant feelings (hassle, dependence) and avoiding losses (money, 
time). Especially in Amsterdam people do not see the benefit of electric shared mobility and it doesn't fit 
their travel needs. In Leuven, costs  and wanting to remain independent play a somewhat more important 
role than in Amsterdam. For many people (45%-58%) having the certainty that vehicles will be present is a 
requirement for trying them out. 
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Most important reasons to try out the eHUB

AMSTERDAM
For 19%, curiosity is the main reason for trying out 
the eHUB.

An affordable price would be the main reason to try 
out the eHUB for 13% of car owners.

For several people, practical advantages are the main 
reason for trying it out, such as convenience (9%), no 
alternative (8%) and necessity (5%). 

Environment is mentioned by 7% as the main reason 
for trying out the eHUB. 

LEUVEN
For 14%, cost weighs most heavily as a reason to try 
out the eHUB. 

For 10%, curiosity is the main reason for trying out 
the eHUB.

For several people, practical advantages are the main 
reason for trying it out, such as convenience (8%), no 
alternative (8%) and necessity (4%). 

Environment is mentioned by 7% as the main reason 
for trying out eHUB.

The reasons people mention are the same across Amsterdam and Leuven. Some reasons are mentioned more 
often as a main reason in one city than in the other. Three themes recur: pleasure (curiosity, fun), profit 
(cheaper and convenient) and norms and values. In Amsterdam, pleasure is an important trigger and in 
Leuven, cost and pleasure are almost equally important for many people.
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Overview of survey findings

Descriptives
• Survey respondents

• Ownership and usage

• (Practical) knowledge about 
electric shared mobility

• Intention to try it out

• Reasons to try it out

• Opinions on electric shared 
mobility

• Trust in own capability

• Social environment

• Trust in the quality of the mobility 
providers

• Trust that electric shared mobility 
is part of the solution

• Worries about the climate and 
pro-environmental attitudes
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OPINIONS ON ELECTRIC SHARED mobility

AMSTERDAM
A large proportion (71%) of car owners believe that 
the eHUB is not interesting because they already 
have an own vehicle.

Other objections are that it is less practical (having to 
walk a bit; 50%), it does not save time (68%), there is 
uncertainty about the availability of vehicles (45%) 
and hygiene concerns in relation to corona (42%). 

“Not daring” (6)% seems to be less of a barrier for 
people.

LEUVEN
A large proportion (69%) of car owners believe that 
mobipoints is not interesting because they already 
have an own vehicle.

Other objections are hygiene and corona (61%), 
uncertainty about the availability of vehicles (58%), 
that it is less practical (having to walk a bit; 55%) and 
that it does not save time (59%). 

A smaller proportion (20%) does not have the nerve 
to try it out. 

People have different views on electric shared mobility. We asked people to what extent they agreed with various 
reasons for and objections against trying out shared mobility. Objections are described below. Reasons for trying 
electric shared mobility are described on the next slide.
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…is a good way to test electric mobility.

…is convenient because there are no 
obligations tied to it.

…does fit with my norms and values.

…is fun to do. 

Percentage deelnemers dat het eens was met de stellingen 

Trying out electric shared mobility from an eHUB/mobipoints…

Percentage of respondents that agreed with the statement
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Overview of survey findings

Descriptives
• Survey respondents

• Ownership and usage

• (Practical) knowledge about 
electric shared mobility

• Intention to try it out

• Reasons to try it out

• Opinions on electric shared 
mobility

• Trust in own capability

• Social environment

• Trust in the quality of the mobility 
providers

• Trust that electric shared mobility 
is part of the solution

• Worries about the climate and 
pro-environmental attitudes
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TRUST IN OWN CAPABILITY

AMSTERDAM
About 60% of car owners expect to be able to try 
shared mobility without difficulty. One-fifth (21%) 
seems to find it complicated. 

Only 6% find it unnerving. 

LEUVEN
About half of car owners expect to be able to try 
shared mobility without difficulty. A quarter (26%) 
thinks it is complicated. 

One fifth finds it unnerving. 

Although people lack practical experience with electric shared mobility, the majority of people think they 
could use it without problems. 'Planning a ride' (24%-26%) and 'charging' (11% - 23%) are actions that more 
people think are difficult. For some of the car owners, lack of self-efficacy is a barrier to try it out, but for 
others it is not.

Quite a lot of car owners have no idea how difficult or how easy the different actions that are part of trying out 
an eHUB/Mobipoint are. For example, between 17% and 19% have no idea whether it is difficult or easy to 
start an electric car. Between 10% and 20% of respondents answered: "I do not know".
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Overview of survey findings

Descriptives
• Survey respondents

• Ownership and usage

• (Practical) knowledge about 
electric shared mobility

• Intention to try it out

• Reasons to try it out

• Opinions on electric shared 
mobility

• Trust in own capability

• Social environment

• Trust in the quality of the mobility 
providers

• Trust that electric shared mobility 
is part of the solution

• Worries about the climate and 
pro-environmental attitudes
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SOCIAL ENVIRONMENT

AMSTERDAM
32% expect that their immediate environment has a 
positive attitude towards electric shared mobility 
and 26% expect that they would appreciate them 
trying it out. About 15% do not expect their 
environment to be positive about it.

33% does not know what their immediate 
environment thinks of electric shared mobility or 
what it would think of it if they tried it out.

LEUVEN
23% expect their immediate environment to be 
positive towards electric shared mobility and that 
they would appreciate them trying it out. There are 
more people (28%) who do not expect their 
environment to have a positive attitude towards 
electric shared mobility.

29% do not know what their immediate environment 
thinks of electric shared mobility or what they would 
think of it if they tried it out.

People’s social environment is not very supportive of trying out electric shared mobility. People do not 
encounter it much in their immediate social environment and they are not sure that their immediate 
environment would have a positive attitude towards them trying electric shared mobility.
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Most people in my immediate environment…

…have tried electric shared mobility 
before.

…use electric shared mobility.

…would appreciate it if I tried electric 
shared mobility.

…have a very positive attitude towards 
trying electric shared mobility.

Percentage of respondents that agreed with the statement
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Overview of survey findings
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TRUST IN THE (QUALITY OF THE) MOBILITY PROVIDERS

AMSTERDAM
52% are (somewhat to completely) confident that 
the eHUB offers vehicles of good quality.

LEUVEN
59% are (somewhat to completely) confident that 
the mobipoints offers vehicles of good quality.

Most people have confidence in the vehicles and providers (55-59% score a 5, 6, or 7 on all three  
statements). Yet, also quite a few people have uncertainties or distrust. People seem to have the least trust 
in the privacy aspects. In particular, car owners from Amsterdam are critical of the privacy aspects, but about 
half of the Amsterdammers are convinced of the good service and quality of the vehicles.  A substantial 
number of car owners (18%) does not have an opinion (yet) and fills in 'I do not know’ for questions about 
trust.
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well.

Percentage of respondents that agreed with the statement



AUAS | Psychology for Sustainable CitiesAUAS | Psychology for Sustainable Cities

Overview of survey findings

Descriptives
• Survey respondents

• Ownership and usage

• (Practical) knowledge about 
electric shared mobility

• Intention to try it out

• Reasons to try it out

• Opinions on electric shared 
mobility

• Trust in own capability

• Social environment

• Trust in the quality of the mobility 
providers

• Trust that electric shared mobility 
is part of the solution

• Worries about the climate and 
pro-environmental attitudes



AUAS | Psychology for Sustainable CitiesAUAS | Psychology for Sustainable Cities

TRUST THAT ELECTRIC SHARED mobility IS PART OF THE 
SOLUTION

AMSTERDAM
If a large proportion of Amsterdammers were to get 
rid of their cars and switch to shared mobility this 
would lead to...

...cleaner air - 75% agree

...combating climate change - 63% agree

...less traffic congestion - 33% agree

...more litter in public spaces - 27% agree

...overloading of the power grid - 35% agree

LEUVEN
If a large proportion of citizens in Leuven were to 
get rid of their cars and switch to shared mobility 
this would lead to...

...cleaner air - 64% agree

...combating climate change - 59% agree

...less traffic congestion - 46% agree

...more litter in public spaces - 40% agree

...overloading of the power grid - 43% agree

Most car owners imagine both positive and negative effects if many people traded their private car for 
electric shared mobility. Shared mobility can add value to the city (better air and climate, less 
congestion). However, negative consequences are also likely, such as more mess in public space and an 
overload of the power grid.
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If many people in cities get rid of their private 
cars and switch to electric shared mobility…

…the air will be cleaner.

… it will help to combat 
climate change.

...there will be less traffic congestion and 
jams in the city.  

…there will be more mess in the public 
space.

…the power grid will be 
overloaded.

Percentage of respondents that agreed with the statement
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WORRIES ABOUT THE CLIMATE AND PRO-
ENVIRONMENTAL ATTITUDES

AMSTERDAM
82% consider themselves as environmentally conscious 
to some degree. 

89% consider it important to live in a healthy and clean 
environment.

77% are concerned to some extent about the negative 
consequences of global warming. 

77% expect negative consequences of climate change in 
the city in the near future.

74% try to actively reduce their environmental footprint 
to some extent.

LEUVEN
84% consider themselves as environmentally conscious 
to some degree. 

84% consider it important to live in a healthy and clean 
environment.

67% are concerned to some extent about the negative 
consequences of global warming. 

63% expect negative consequences of climate change in 
the city in the near future.

38% try to actively reduce their environmental footprint 
to some extent.

Overall, there is a high level of concern about the climate. The overwhelming majority thinks it is important 
to live in a healthy and clean environment (84-89%). This might be an interesting angle for persuasion. 
However, a much smaller proportion is trying to reduce their environmental footprint. Interestingly, in 
Amsterdam, three quarters are stating that they are actively trying to reduce their footprint and in Leuven 
only 38%. 



AUAS | Psychology for Sustainable CitiesAUAS | Psychology for Sustainable Cities

38

84

84

63

67

74

82

89

77

77

0 10 20 30 40 50 60 70 80 90 100

Ik probeer actief mijn ecologische voetafdruk te
verkleinen.

Ik beschouw mijzelf als een milieubewust persoon.

Ik vind het belangrijk om in een gezonde en schone
omgeving te wonen.

Ik verwacht in de nabije toekomst negatieve
consequenties van van klimaat verandering in de stad.

Ik maak me zorgen over de negatieve gevolgen van
klimaatopwarming.

Amsterdam Leuven

I find it important to live in a healthy and clean 
environment.

I try to actively reduce my environmental 
footprint.

I see myself as an environmentally conscious 
person.

I find it important to live in a healthy and clean 
environment.

I expect negative consequences of climate change in 
the city in the near future.

Percentage deelnemers dat het eens was met de stellingen 

I am concerned about the negative consequences 
of global warming. 

Percentage of respondents that agreed with the statement


